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Policy on the Use of IFMA's Name

When chartered, the chapter should use the wording “the ______ Chapter of the International Facility Management Association” along with the association’s logo in its name and on its letterhead, newsletter, etc.  The chapter should never refer to itself as “IFMA.”  Be careful to note that the name of the Association is the International Facility Management Association, not Facilities, not Managers.  

Guidelines set by IFMA’s Board of Directors also preclude IFMA and its chapters from endorsing any particular individual, activity, publication, etc.  Therefore, terminology such as “approved by the International Facility Management Association” or “recommended by the International Facility Management Association” is not acceptable.  

The name IFMA has become widely known and respected in the marketplace, particularly in light of the practical and contractual constraints imposed on the Association through its sponsorship of and participation in events like World Workplace. It has become increasingly important that the use of the Association's name and logo be strictly limited to programs authorized by IFMA headquarters.

When a chapter undertakes to sponsor or participate in a program or event, every effort should be made to ensure that any printed materials credit the chapter specifically.  Without such specificity, use of the IFMA name or logo could imply that the Association itself sponsors or endorses the event.  The preferred usage, for example, is the _______ Chapter of IFMA as opposed to the IFMA _______ Chapter.

Any instances where the terms IFMA or International Facility Management Association or the IFMA logo occur without attribution to a chapter, council or other constituent group should be referred to IFMA headquarters for appropriate action.

All negotiations between IFMA and other organizations at the headquarters, national or international levels should be done by IFMA headquarters staff. Chapters wishing to engage in conversations and negotiations of any kind with other organizations are encouraged to do so on a local basis with local chapters and interest groups, but not exceed that.
IFMA sees great value in partnering with other organizations, even those that are competing with the Association on various levels. Staff at IFMA headquarters is constantly looking for opportunities to cooperate with other organizations and is negotiating and/or devising strategies to deal with other organizations to ensure maximum benefit to all IFMA members and constituencies. Most discussions are held in discretion due to their sensitive nature and information is undisclosed until an agreement was reached. In order to ensure staff’s ability to negotiate the best deal for IFMA, it is imperative to keep all discussions at the headquarters level and avoid sending mixed messages to our partners from various levels of our Association.

Unfortunately, some organizations that wish to partner with IFMA try to deliberately negotiate with IFMA chapters or councils, as opposed to headquarters, since they sometimes get more for less. Certain industry publications and tradeshows/conferences recruit support of one of our chapters and in return claim the Association's endorsement and partnership. This is another reason that IFMA cautions our chapters and councils when partnering with other organizations.

When approached to partner with another organization, we request that you inform our Marketing Department of the opportunity and let the staff assist in determining the value of participating to you and the Association.

Chapter Logo & Name Guidelines

IFMA Logo 

There are certain guidelines that a Chapter must uphold to use the IFMA logo.  The logo is the acronym “IFMA” as a stylized graphic. It is IFMA’s primary identity graphic. The logo should always be in 100 percent black or reversed to white for print collateral. The only color variation of the logo is when it is applied to web and promotional items like apparel, pins, coffee cups, pens, award merchandise and signage.

There are two elements that you should be familiar with when it comes to IFMA’s identity. They are the Logo (figure a) and the registration mark (figure b). The registration mark (circle R) should always be in the lower right corner of the logo.

(figure a)
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(figure b)

Do not change, distort or stretch the IFMA logo (figure a) in any way.  

EXAMPLE:

Improper Use:   [image: image2.png]



Proper Use:           [image: image3.png]



Do not redesign the IFMA logo. Please use the logo that is given to you by IFMA Headquarters.  The logo can be downloaded from the Chapter & Council Tools portion of IFMA’s Web site at www.ifma.org.
EXAMPLE:

Improper IFMA Logo: [image: image4.png]


       

Proper IFMA Logo:[image: image5.png]



Chapter Name Guidelines

The correct use to identify a chapter is: The _________ Chapter of the International Facility Management Association or The _______ Chapter of IFMA. NOTE: When you use the acronym “IFMA“, always do so in capital letters. When you use “International Facility Management Association”, just the first letter of each word is capitalized.

The logo (figure a) may not be used in a sentence. 

EXAMPLE:

Improper Use: The Acme Chapter of [image: image6.png]



Proper Use: The Acme Chapter of IFMA  [image: image7.png]



IFMA’s standardized fonts are Arial and Helvetica.

When a Chapter has artwork it is permissible to use the IFMA logo and the Chapter wording with the artwork.

EXAMPLES:

[image: image8.wmf]The ________ Chapter of the IFMA
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or
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The _______ Chapter of the International Facility Management Association
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